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Best Remote Learning Partner K-12

 

Since early 2020 until today, the pandemic shook the world and the impact of  COVID-19 on the way we live, learn and 

work is evolving daily. It challenged our communities, our organizations, and our lives. Almost overnight, everything  

transitioned online. As schools were closed, opened, closed again, and are now dealing with a rate of  change so fast that 

we struggle to keep up.  

Transformation is nothing new to us here at D2L. For over two decades, we’ve been working to help transform the way 

the world learns, so we knew what we had to do when radical change was required. We put learners around the world 

f irst, making it our most urgent priority to enable continued growth with online learning. We answered calls day and night, 

we built and strengthened partnerships, and we supported any organization that needed our help —whether they were one 

of  our customers or not.  

At D2L, we put learners at the center of every experience in our technology platform. By offering learning experiences that 

support student choice and flexible learning pathways, we ensure that regardless of age, location, or ability, every student 

has access to the learning tools they need to succeed. By supporting our technology rollout with teaching-focused 

capacity building, we know that it is equally important to ensure that every educator has the skills they need to best 

integrate Brightspace into their professional practice, for the benefit of all learners.   Teachers want to do the best possible 

job in reaching out and engaging with students in the learning journey.  Our unwavering focus on capacity building helps 

to ensure educator confidence and efficacy to meet that goal. Our tools also meet educators where they are, whether 

they’re getting started with learning technology for the first time or advanced users who want tools that support their 

creativity and innovation. Both types of users, and those somewhere in between, will be able to foster student -centered 

learning experiences.  

At D2L, we highly value our customers’ interactions and feedback. And because we work so closely with schools around 

the world, we’re af fectionately viewed by them as a trusted partner rather than a vendor. We are listening and working 

with our customers to continuously deliver innovative new products, f eatures, tools, and services—and enhance existing 

ones—as they work to navigate challenges, adapt to change, and help learners get through any interruptions in their 

growth and development. 

  



 
 

 

 

 

The Brightspace Platform: A Foundation for Innovation 
 
Innovation is the core of  our business. It’s what keeps our customers moving forward. But we don’t just say that innovation 

is one our priorities, we prove it. We celebrate it in our culture, and we support it deliberately and methodically in our 

processes and the way we develop our Brightspace platform. And by doing the hard work f irst and establishing a forward -

thinking technological foundation, we’re able to pivot our strategies and adapt to unprecedented changes —including the 

pandemic. 

Establishing a strong base for continuous improvement isn’t easy. It requires us to do a lot of  upfront thinking about how 

our technology should be built so that we can make rapid improvements when needed. And it demands that we focus on 

fundamentals that are critical to our platform’s performance, even while our competitors are focusing on f lashier, short-

term f ixes. To truly iterate on Brightspace and stay ahead of  the curve, we remain committed to delivering a platform that’s 

scalable, reliable, responsive, accessible, and open. 

Scalable and Reliable 
While most of  our ef forts to boost the scalability and reliability of  Brightspace happen out of  sight, providing predictabili ty 

for our customers is critical to delivering a dependable platform. Simply put if  our customers can’t access Brightspace, or if  

they lose work, that’s bad. Before, throughout the pandemic, and now as we look forward to what is next , we’ve been 

committed to maintaining and improving our platform’s performance so our customers can provide learners with access to 

the tools they need to continue learning. 

 

By using AWS Cloud, we’ve accelerated the expansion of  our business and can now serve more customers around the 

world more ef f iciently than ever before—over 1000 customers in over 40 countries. We’re also leveraging built-in AWS 

Cloud services, like elasticity, storage, and search—allowing us to focus less on maintenance and more on improving the 

learning experience for our customers. 

Hosting all our customers in AWS Cloud has helped tremendously throughout the pandemic. AWS Cloud  has allowed us 

to have greater reach as we support customers by helping them f ind a solution for education continuity. In 2021, 

Brightspace helped our customers reach millions of  new users— 33% more than in 2020.  

We can also help our customers scale easily without impacting the reliability of  Brightspace. With AWS Cloud, we ’re able 

to continue delivering best-in-class uptime of  over 99.99%. Even our monthly updates and enhancements are delivered 

continuously and without downtime. So, every added feature, usability improvement, and bug f ix ships to everyone at 

once.  And, when updates need to happen, they’re completely predictable and totally within our customers’ control.  

“Our schools need customized solutions, and we are meeting 

those needs thanks to Brightspace,” says Danielle Lewis. 

“Moreover, we have had absolutely zero downtime with 

Brightspace, even when our enrollments doubled to almost 5,000 

for this summer term.” -source 

—Danielle Lewis, Coordinator of Professional Learning, Illinois Virtual School 

https://www.d2l.com/customers/illinois-virtual-school/


 
 

 

 

 

 

 

Responsive and Accessible  

While the scalability and reliability of  Brightspace are critical f irst steps to building trust with our customers, we unders tand 

that even the most dependable learning platform means nothing if  learners can’t access it on their own terms. For many 

learners, online learning provides opportunities that they may not have otherwise had, which is why we take the 

responsibility of  broadening the reach of  our technology very seriously. We’re committed to helping our customers to 

accommodate learners of  all backgrounds and abilities, wherever they may be, to deliver exceptional learning 

experiences. 

To meet the needs of  the modern on-the-go learner, we make it a priority to design Brightspace responsively for today’s 

mobile world. Our responsive design is inspired by thousands of  design sessions with learners and instructors and looks 

stunning at any size. As a result, our customers can access Brightspace f rom any mobile device for a truly anywhere, 

anytime learning experience.  

We continue to build on the success of  our dedicated mobile app, Brightspace Pulse, which enables learners to stay 

connected and on track with their courses in the Brightspace platform. Pulse provides a single, easy view of  course 

calendars, readings, assignments, evaluations, grades, and announcements. The app can also help learners make better 

decisions about how to handle workload, when to submit assignments, and when to prepare for tests. In 2020, we 

reached a milestone of  1 million active users! And our current app store ratings conf irm that our users continue to love it. 

 

 

 

“I appreciate that D2L, as a signif icant education partner during 

this strange time, has been absolutely solid in regard to uptime. 

We have not had to worry about whether D2L would work, even 

though we have seen signif icant usage numbers. Further, our local 

D2L team has been exceptional in the area of  support.”  

—Gwinnett County Public Schools 

 

“With the outbreak and government intervention to enforce working 

and learning f rom home with not much time to prepare, I can’t tell 

(you) how much the “Pulse” App saved us especially since many of  

our students are vulnerable youth or refugees and may not have a 

computer at home. They have been relying on their mobile to 

access the virtual classes.”  

 

—Shatha Naser, Chief Information Officer, Luminus Education 

 

https://www.d2l.com/wp-content/uploads/2020/09/D2L-mobile-brochure-July-2020-UPDATE.pdf


 
 

 

 

 

While responsive design helps our customers to reach students on whatever device they’re using, we’re also committed to 

enabling accessible education in a much broader sense. We care deeply about including every learner in the educational 

experience, and we believe that technology should never limit learning opportunities—regardless of  a student’s personal 

capabilities. It’s our way of  helping all learners reach their full potential. And in a time that requires many of  us to adapt to 

new ways of  learning and working, accessibility is a critical area in which we know we can innovate and lead.  

Unlike others, accessibility is a culture we live and breathe, not a box we tick for compliance. It’s also an integral 

component of  our product development cycle. From the ground up, we design our products intentionally and with empathy 

to enable and empower learners with disabilities. Along the way, we engage with real users to deeply understand their 

needs, to ideate, and to test concepts, prototypes, and designs. We involve these users by using a variety of  assistive 

technologies in our research, design, and testing to make sure that they are well supported in every workf low.   

The result is that Brightspace is easily usable by learners and instructors, including those with vision or hearing loss, 

mobility challenges, and learning disabilities. This has enabled us to serve many organizations dedicated to supporting 

people with disabilities, including the International Disability Alliance, the Canadian National Institute for the Blind, and 

Vision Australia. And by working with them, we continue to make our platform even better. We’ve also partnered with Aira, 

a service that provides instant access to information for blind and low-vision individuals. Under this partnership, D2L end 

users living in the United States, Canada, New Zealand , and Australia will be given f ree access to Aira while using 

Brightspace. 

  

https://www.d2l.com/partners/aira-partnership/


 
 

 

 

 

Open Integrations and Partnerships 

Even with Brightspace’s exceptional track record of  scalability, reliability, responsiveness, accessibility, we also benef it 

f rom online learning solutions outside of  our platform. We believe open always wins—with people and with products. 

That’s why we continue to build integrations and partnerships that promote safe and secure learning experiences and 

encourage our customers to blend Brightspace into their broader online ecosystems. Unlike other walled garden learning 

platforms, Brightspace is open and includes source code libraries and standards-based integrations such as IMS One 

Roster, LTI Advantage, AICC, and xAPI that let users create their own ideal mix of  tools, content, and applications. This 

open approach allows our customers to maintain easy access to their data through APIs, download critical datasets, and  

incorporate timely insights into their day-to-day workf lows. 

We of fer our customers choice in the online tools they use in and outside the classroom. In 2021, D2L signed IMS Global 

Learning Consortium’s Standards First Pledge, demonstrating our commitment to make open standards the primary 

choice for education technology and empower customers to determine the right mix of  solutions to support their business 

and learners. Today, D2L’s Brightspace platform is a leader in the industry with 17 IMS certif ications and is recognized as 

the f irst commercial learning management system certif ied for IMS Learning Information Services.  This interoperability 

between systems delivers a better experience for learners and helps customers avoid additional costs, inf lexibility and 

barriers created by closed systems. Supporting open standards is entrenched in D2L’s DNA. We care deeply about 

building a learning platform that is a hub to an open ecosystem of  over 1,800 integrated technologies. We work hard to 

give our clients choice and easy integration through open standards . 

  
"One of  the great benef its of  Brightspace is that it works to f it the way 

you work. We were able to very quickly add in the building blocks we 

needed to transform into a 100% virtual schooling platform."  -source 

– Mark Deans, Deputy Headteacher at West Bridgford School 

 

https://www.d2l.com/customers/the-west-bridgford-school/


 
 

 

 

 

Continuous Innovation: New Services, Features, and Tools 
 
As we work to emerge f rom the changes that were brought about by the pandemic , we here at D2L continuously worked 

to deliver new features and improve upon existing ones to help them connect, communicate, and stage engaged while 

teaching and learning f rom home, blended, or fully online. 

Distribute and Manage Courses Across Multiple Systems 

When COVID-19 hit, we quickly heard f rom our clients that distributing and managing courses within a school district, a 

board and even between teachers was challenge. Clients were struggling with exporting/importing course packages 

between dif ferent LMSs, lacking resources to setup and distribute accounts or arrange for single sign-on integrations. We 

responded with a new feature called Course Publisher. Schools can simply take an existing Brightspace course, publish it 

and distribute it. This results in a seamless, secure transition into the Brightspace course f rom the external LMS , no user 

provisioning or SSO is required. The Course publisher removes the risk of  distributing copies of their intellectual property 

through traditional course packages, as all the content remains securely in Brightspace.  An additional benef it to our clients 

since external learners are enrolled into Brightspace through the tool, our customers can leverage all the great reporting 

tools available to them today to track external learner progress and measure ef fectiveness of their course content.  For 

students, this means not having to manage multiple credentials - they simply log into their home LMS, click on a link to 

launch into our customers' full Brightspace course. 

Learning Administration Service 

With many schools and districts rushed to implement a LMS, D2L launched a service that provides a dedicated expert to 

manage the day-to-day administration of  their Brightspace solution through a Learning Administration Management 

service. An expert at D2L and Brightspace they navigate in-depth analysis of  product adoption and engagement, 

documentation and reporting of  all changes for auditing purposes as wel l as system performance monitoring. When 

resourcing has been a challenge, this allowed schools, boards, and districts to focus on their strategic goals and what 

needs to be done, but they can have the conf idence and peace of  mind that their learning solutio n is well-managed with 

an expert ready to consult with them and make sure they are getting the most out of  Brightspace.  

Enabling Human Connections  

While there has been a complete transformation of  the education system during the pandemic, learners with di sabilities 

have also borne the brunt of  lack of  accessibility to high-quality education in the face of  a lapse of  the traditional learning 

space. When schools started to shut their doors due to the pandemic, it was clear that the f irst need was  to quickly 

replicate the face-to-face classroom time with Zoom, Microsof t Teams, and Google Meet . D2L responded by making 

many improvements to the integration experience, ensuring it was a key component of  the learning ecosystem.  

Now, schools are now revisiting and f inding value to create a more accessible, ef f icient, and personalized experience with 

video and again D2L is responding with embedding video experiences throughout the Brightspace product and making it 

simple and easy to use for all users.  Our Video Note tool provides teachers with a fast and easy way to record and 

upload accessible lessons and feedback for learners, resulting in a sharp rise in Video Note adoption (more than 

3500%—over the past two years). Recently we’ve expanded the capabilities include searchable existing recorded content, 

editors, adaptive streaming, customizable content titles and descriptions, and the ability to utilize reporting . A strength of  

our Video Note tool provides automatic closed captioning  in multiple languages for recording videos and the ability to 

manually add or update captions for all users in the Brightspace platform, no third-party technology required. Memorable, 

impactful online learning has human connection at its heart  and with our video functionality it supports enabling learners 

who are deaf  or hard-of-hearing to understand and respond to audio aspects of  visual communication. 

https://www.d2l.com/learning-administration-management/
https://www.d2l.com/learning-administration-management/


 
 

 

 

 

 

Brightspace Portfolio 
Beyond video, our customers told us that they wanted easy ways to keep learners engaged – especially young learners 

who have been over the past couple of  years, sporadically at home. Using Portfolio and the Portfolio app, students of all 

ages can capture and share their learning journey with educators, who can then evaluate and share with parents using 

Brightspace for Parents. Portfolio isn’t new, and having portfolio connected to a personal mobile device isn’t new either, 

but in the past couple of  years several new needs emerged. What can we do to help families with multiple children at 

home now sharing a mobile device? Or those that rely on the Portfolio funster mode for non-readers, which is designed 

for in-class use only? For them, we created Portfolio family mode. With these changes, Portfolio usage has taken of f  

with more than 7500% growth in adoption over the past couple of  years.  

Recently, our K12 clients have seen a need also arise for a way to collect evidence of  and self -ref lections for things such 

as extracurricular activities, internships, and independent learning/research. D2L responded by designing and releasing 

features that support students collecting, sharing evidence of  learning not associated with a course. Watch this video as 

a student walks through a step-by-step guide on using Portfolio.  

Brightspace Parents & Guardian App 
It’s never been more important to ensure it is easy for students, families, and teachers to connect, stay informed and to 

receive notif ications. Working in close collaboration with our clients, we have released our Parents & Guardian mobile 

application which displays some of  the most important information in D2L Brightspace. In the Work to Do widget, you can 

view the following activities: Assignments, Discussions, Quizzes, Surveys, and Checklists that have an upcoming or past 

due date. Assignments and Discussions can also be opened to reveal more details. The app gives parents, guardians, 

caregivers, and families a window into the classroom in the palm of  their hand.  With the push notif ications, everyone can 

stay informed and maintain awareness of  upcoming work.  For homes with multiple students in the same school district, 

the Brightspace Parent & Guardian App conveniently acts as a one-stop shop where each of  their students’ progress can 

be viewed at any time. Watch this video as a guardian walks through common use cases for the mobile application. 

 

  

https://www.youtube.com/watch?v=d5TZ5htY4i0
https://www.d2l.com/resources/videos/how-to-use-brightspace-portfolio-for-students/
https://www.youtube.com/watch?v=TS2010IOXMU


 
 

 

 

 

Going Above and Beyond: Customer Support Services 

 

Customer Support Services 

As our customers continue to adjust to new instructional methods in response to the pandemic, we partner with them to 

provide a comprehensive range of  tailored services to help them solve their challenges and achieve their desired 

results—whatever their goals may be. 

When we welcome a new customer into our community, we believe in establishing a solid foundation to promote long -

term success. Even as the pandemic has prompted higher onboarding volumes than ever before, our Implementation 

Services have continued to enable a seamless transition to Brightspace. We recognize that each customer’s needs are 

unique. Our implementation packages of fer f lexibility and provide a variety of  options for training—including guided 

training that is self -service, fast and workf low based, certif icate, and private formats—along with a selection of  workshops 

that focus on data, strategic, technical, and creative consulting. Throughout the implementation process, we work directly 

with our customers to create a personalized plan that focuses on their specif ic needs and makes the most of  their existing 

resources to drive successful outcomes.  

 

 

Af ter getting acquainted with Brightspace, many of  our customers are eager to f ind ways they can take their learning 

programs to the next level. In response to the pandemic, our Learning and Creative Services team partnered with 

customers to create hundreds of  high-quality courses each year to help exceed learners’ expectations. To make it quick 

and easy for customers to engage our team and move their courses online, we created the Quick Start Courseware 

Development of fering. We also launched a Courseware Subscription service to provide a long-term resource to customers 

who need to engage regularly with our experts to accomplish their strategic learning goals.    

 

 

 

 

 

Helping more students access online learning  

“The fact that Brightspace is easy to set up and requires no IT 

administration f rom our side was a huge plus. We also felt that the 

intuitive user interface would help our staf f , teachers, and students 

feel comfortable using the solution.”  

– Nathan Bishop, Principal, Blyth Academy Online 

 

“Because we’re of fering a self-paced journey, it was important to us 

to design courses with as few time restrictions and deadlines as 

possible. Working with D2L has allowed us to achieve exactly that. 

Our students can access their course materials at times that suit 

them and complete the required tests and quizzes whenever they 

are ready.” -source 

– David Nesbitt, Online Consultant, Edmonton Catholic School District 

 

https://www.d2l.com/k-12/services/
https://www.d2l.com/implementation-services/
https://www.d2l.com/implementation-services/
https://www.d2l.com/learning-and-creative-services/
https://www.d2l.com/customers/blyth-academy-online/
https://www.d2l.com/customers/edmonton-catholic-school-district/


 
 

 

 

 

 

 

As our customers continue to evolve and ref ine their use of  Brightspace through the pandemic, we remain vigilant about 

providing responsive support when they need extra assistance. Our Support Services of fer convenience, f lexibility, and a 

wide variety of  options—including four Admin Support packages and three End User Support packages. Unlike other 

providers, we allow customers to combine End User Support packages with any Admin Support package, and we deliver 

support to every end user—including all faculty, staf f, and learners—to help everyone make the most of  Brightspace. 

Additionally, our Platinum Admin Support package includes our unmatched Technical Account Manager (TAM) 

program—a single point of  contact dedicated to helping customers optimize their unique implementation and achieve their 

strategic learning goals.  

Once our customers are comfortable with their day-to-day use of  Brightspace tools and our support network, we shif t our 

focus to how we can help them expand the impact of  online learning across their organization. Our 

Adoption Specialists are dedicated to assisting our customers to drive strategies that can boost adoption, improve 

retention, grow advocacy, and create scalable growth—during the pandemic and beyond. Typically, we provide one to 

two engagement sessions per month, such as enablement webinars, of f ice hours, and content that can be shared for 

anytime, anywhere guidance. The results that our customers achieving with this partnership are truly incredible—in 

the last year alone, one of  our K-12 customers saw adoption of  1.4 million new users.  

 

Results 

As a learning company, with all the transformative initiatives, processes, and resources we put in to place throughout the 

pandemic, we’ve been committed to accurately measuring the impact of  our ef forts. Measurement is an incredibly 

important component of  our continuous improvement approach. Not just because we love numbers and data, but because 

we want to know how we’re progressing. We want to see how far we’ve come, and we want to know how much further we 

must go to make a dif ference and provide value to our customers and to the world. In the technology industry, one of  the 

important measurements that we have is Net Promoter Score (NPS). 

As part of  our relentless ef forts to evaluate customer satisfaction, we collect regular feedback to identify the areas in 

which we are excelling as well as opportunities to further optimize our technology. In our most recent customer survey, we 

focused on attitudes towards our COVID-19 response including the ease of  transitioning online with Brightspace and the 

conf idence in our ability to address strategic priorities moving forward. Overall, in 2021, we achieved a NPS of  55 f rom our 

education customers—truly world class. 

What our NPS scores tell us is that we’re focusing, and succeeding, where we need to be—in meeting the needs of  our 

customers and learners around the world. We’ve made a huge impact by helping them transition to online learning quickly 

and ef fectively. We’ve stepped in to help. We’ve improved our products based on their feedback. And we’ve proven, 

through the hard work of  every one o f  our employees, that we’re never satisf ied with the status quo. We’re always looking 

for—and f inding—ways to improve. And we couldn’t do it without our incredible community of  customers.  

 

https://www.d2l.com/support-services/
https://www.d2l.com/support-services/administrator-support/
https://www.d2l.com/support-services/end-user-support/
https://www.d2l.com/technical-account-management-program/
https://www.netpromoter.com/know/


 
 

 

 

 

 

 

 

 

 

 

 

About D2L 

D2L is a global learning innovation company, reshaping the future of  education and work. We’re leading the way into a 

new era of  personalized learning, driven by the belief  that everyone deserves access to high-quality education, regardless 

of  their age, ability, or location. Our signature technology products–D2L Brightspace and D2L Wave–enhance the learning 

experience for millions of  learners at every stage of  life, f rom the earliest days of  school to the working world. Learn more  

at D2L.com.  

 

CONTACT US 

Phone:  1-519-772-0325 (Worldwide) 

Toll Free:  1-888-772-0325 (North America) 

+44-203-695-8580 (United Kingdom and Europe) 

0-800-452-069 (New Zealand) 

1-800-778-631 (Australia) 

 0-800-891-4507 (Brazil) 

 
Corporation. 

Fax:  1-519-772-0324 

Email:  ContactUs@D2L.com 

  

Facebook:  Facebook.com/D2LInc 

Twitter:  @D2L 

Web:  D2L.com D2L  

http://d2l.com/
http://d2l.com/trademarks
mailto:ContactUs@D2L.com?subject=Contact%20Us
http://facebook.com/D2LInc
https://twitter.com/D2L
http://d2l.com/

